






where has your 
Applause® magazine been?

We want Applause® magazine to be your go-to 
resource each and every quarter – and we want to 
see it where you’re reading it!  Whether it’s on the 

bus, on vacation or on top of a mountain,
send your photo to:

applause-canada@mkcorp.com.

Sheryl Adkins-Green, Vice President, 

Brand Development (Mary Kay Inc.), 

checks out what’s hot in the 

Winter 2009/2010 issue.

What really 

shone at the Star 

Fusion banquet 

at Leadership 

Conference 2010? 

The new quarterly 

issue of Applause®! 

Right: Independent 

Sales Director 

Agnes Loshusan.

Independent Senior Beauty Consultant Shirley Yung 

takes time out from snowboarding on Blue Mountain

 in Collingwood, ON, to read Applause®.

Independent Senior Sales Director 

Lucie Beauregard took her issue of Applause® 

on a vacation to the Mayan Riviera, Mexico.
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13 Question Quiz

there’s a first time for everything
Whether you’re a new Independent Beauty Consultant just 
starting out or on your way to debuting as an Independent 
Sales Director, a Mary Kay business is sure to provide you 
with a lot of exciting “firsts”. 

And our very own Mary Kay Ash wasn’t any different – she experienced plenty of firsts after 

beginning her dream Company in 1963. Can you guess what some of them are? Whether 

you know every answer or learn a fun fact or two, it just goes to show that there’s a first 

time for everything.

  1.	 Who were the first two U.S. Independent National Sales Directors?

  2.	 What was the name of Mary Kay’s first skin care product collection?

  3.	 What was the name of Mary Kay’s first men’s collection?

  4.	 When was the first Seminar held?

  5.	 What was the name of the Company’s first publication?

  6.	 Where was the Company’s first headquarters (shown at right) located?

  7.	 When were the first Mary Kay millionaires announced?

  8.	 When was the TimeWise® product line introduced?

  9.	 Where was Mary Kay’s first subsidiary?

10.	 Where did Mary Kay’s first advertising campaign appear?

11.	 What was the name of Mary Kay’s first fragrance?

12.	 When did Mary Kay introduce its first face powder line?

13.	 When was the first Independent Beauty Consultant Career Car Program introduced?

For Mary Kay newcomer Independent Beauty Consultant Mélodie 

Viens, starting her Mary Kay business in May 2009 was all about 

having the opportunity to stay at home with her two small children – yet 

still generate an income.

	 Mélodie was first introduced to Mary Kay at a baby show, 

while pregnant with her first child. She instantly fell in love with 

the product – and interest in the Mary Kay opportunity quickly 

followed.

	A lthough an interior designer by profession, Mélodie knew 

she wanted to have a second child soon after her first and 

yearned for the opportunity to stay home and raise her children until 

they began school.

	T he solution? Mary Kay, of course!

	 “I knew I wanted to stay at home with my children, but still be able to 

supplement my husband’s income. However, I didn’t think I would find 

a way so quickly – and with such flexibility,” says Mélodie.

	 Now, with her second baby due this April, Mélodie is relieved that 

she’ll be able to balance her work and family life, thanks to Mary Kay. 

	 “My Mary Kay business meets my expectations – and my schedule,” 

she replies enthusiastically.

	 So what lies ahead for this shining up-and-comer? Mélodie hopes 

that her “reason why” helps her debut as an Independent Sales 

Director.

	 “Who knows, maybe my Mary Kay business will allow me to stay 

home even longer than I anticipate!” ends Mélodie.
– Marijana Klapcic

my reason why

mélodie viens
Independent Beauty Consultant (Chambly, QC)
At Mary Kay, the term goal-setting becomes a way of life. After all, as Mary Kay Ash 
often said, “It is important for you to have a goal. You simply can’t get there if you 
don’t know where you are going!”

	 	T hat goal may be to buy a new house, take your family on yearly vacations or pay 
for your children’s education. It’s essentially the reason why you work your Mary Kay business every 
day.

I wanted to stay at home with 
my children, but still be able to 
supplement my husband’s income.

answers 
on 

page 47!
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Pink Doing Green™

a bright idea
At Mary Kay, we don’t have to tell 
you that the culmination of many 
small efforts really can change the 
world. Whether it’s carpooling to 
a unit meeting or reusing shipping 
materials you receive with your 
order, you can make a difference 
and help us stay true to our Pink 
Doing Green™ initiative. 

So celebrate the 40th anniversary of Earth 

Day on April 20th by committing yourself to                

become a more eco-conscious Independent 

Beauty Consultant. Need inspiration? Longtime 

Mary Kay Inc. employee and Mary Kay® Museum 

Assistant Becky Brown shares one bright idea 

from Mary Kay Ash.

	 “Working on the Mary Kay Support Staff gave 

me so many wonderful memories of Mary Kay. 

Having the opportunity to work with her closely 

on a day-to-day basis was indeed a blessing. I 

remember how she brought the same lunch 

almost everyday (salad and cornbread sticks) 

and she would go to the kitchen to heat the 

cornbread herself. She would always take the 

short cut through the conference room, if it 

wasn’t occupied.

	 It never failed that when she walked through, 

she would straighten up the chairs and turn 

out the lights. I remember one time after she 

had turned out the lights, one of the executives 

came through and turned the lights back on. I 

explained to him that Mary Kay preferred to have 

them turned off. He then explained to me how it 

was not that expensive to have them on. It was 

not long after that Mary Kay walked by again and 

turned them off. She was never wasteful.”

THEN & NOW

customized beauty
1963: Mary Kay’s original glamour product was the Lip and Eye 

Palette, a square, non-refillable palette with five eye colours and five 

lip colours that sold for $5.50. 

Today: With more than 18-million possible combinations, the                

design of the Mary Kay® Compact gives modern women the 

opportunity to customize their look – and to change it up whenever, 

and however, we choose.

LIVE | the buzz

Did you know… The song “Mary Kay Enthusiasm” was created as a result of a song contest held in the beginning days of the Company. Mary Kay 

always felt that singing brought enthusiasm and esprit-de-corps to a meeting.
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13-Question Quiz

answers
U.S. Independent National Sales Directors were 1.	

Dalene White and Helen McVoy.  

A five-step regimen called the Basic Treatment Set.2.	

“Mr. K”.3.	

September 134.	 th, 1964 (the first anniversary of the 

Company).

Beauty News & Views5.	 , printed on pink paper with 

black ink. 

The first headquarters for Mary Kay Inc. was a five-6.	

hundred-square-foot storefront in Exchange Park in 

Dallas, Texas. 

1979. 7.	

2000.8.	

Australia (1971).9.	

Mary Kay’s first national magazine ad appeared 10.	

in Vogue in 1969, and its first national television 

commercial debuted in 1982 on CBS Morning News 

and ABC’s Good Morning America. 

“Snare”. Its tagline was “if you don’t mean it, don’t 11.	

wear it.”

1983.12.	

The first Independent Beauty Consultant Career 13.	

Cars were part of the VIP Program introduced in 

1984.

READER CONTEST

win summer 2010 product!
We can’t wait to hear what you think of the Spring 2010 
issue of Applause® magazine!
E-mail us your comments – what you love, what we can improve and/or what 

you’d like to see in upcoming issues – and you’ll be entered in a draw to win the 

complete limited-edition Mary Kay® Coconut Lime Body Care Set from the 

Summer 2010 product promotion.

Congratulations to Kristy Suik, Independent 

Beauty Consultant (Saskatoon, SK) – winner of the 

Applause® Reader Contest in our Winter 2009/2010 

issue!

Love it?
Don’t?
Tell us why!
applause-canada@mkcorp.com

YOU TOLD US

how do you
stay fuelled for seminar?
Chances are you started the Seminar year 
with big dreams and lofty goals. Are you 
on-track to achieve them? Has it been a 
steady path of focus and determination 
– or has “life” derailed your momentum 
train?
	 We can’t wait to see the superstars shine at Seminar, but 

we had to wonder how you stay the course to achievement all 

year long and how you stash savings to ensure they’re there. 

We checked in with a few independent sales force members 

for the inside scoop on their tips and tricks to make it to 

Seminar.

Joan Crepin, Star Team 

Builder (Winnipeg, MB)

“My Independent Sales 

Director Catherine 

Chapman gave her unit members 

who had a dream to attend Seminar 

a little piggy bank to help us save. 

I took $50 from each class and 

placed it in my piggy bank and 

that helped me to attend in 2009. 

This year I’m doing the same, 

but since I started earlier I’ll have 

enough saved much sooner. My 

experience at Seminar was greater 

than anything I could have possibly 

imagined. The enthusiasm, the 

power and the Mary Kay sisterhood 

all left an indelible mark on me and 

I am eagerly looking forward to 

Seminar 2010!”

Lorrie Henke, 

Independent Sales 

Director (Edmonton, AB)

“I have a 60% account 

for replenishing my inventory, 

another account for my profit, 

plus a separate one for my travel. 

The most important element to 

determine is approximately how 

much your trip to Seminar will 

cost. That way, you’ll know how 

much you need to save monthly,” 

she says. “For some, 10% will be 

sufficient; for others, 20% may be 

what’s required. It just depends how 

much product you’re selling! And 

this is a great reason to increase 

your weekly and/or monthly selling 

goal. By doing so, you just might 

cover your flight or your registration 

in one class!”

Vicky Aubin

Independent Senior Beauty Consultant 

(Saint-Hippolyte, QC)

“The beginning of the new year is the perfect time 

to start saving for Seminar. Since I need $600 to cover my 

Seminar expenses, I promised myself I would take $25 from 

my profit and put it aside. That way, between January and 

June, I’ll save the money and I’ll be certain to be at Seminar 

2010!”

Cheryl Smith, Independent Senior Beauty Consultant 

(Leamington, ON)

“I aim to be a Star Consultant all year to finish the Seminar year 

strong. It’s important to me to have product on my shelf to service my 

customers in a timely manner.”
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tropical trends for spring
Once again, Mary Kay has worked with trend watchers around the globe to bring you the latest in 
fashion and beauty. In the Spring/Summer 2010 Fashion and Beauty Trend Report, you’ll discover 
must-have looks and insider secrets from a professional wardrobe stylist and celebrity makeup artist 
who each make these trends wonderfully wearable and fabulously fun.

The Spring Scoop
Trend-conscious fashionistas will find a world of tropical tones and lush 

looks evoking nature’s abundant beauty this season. 

	E xotic patterns and mouth-watering hues excite the senses: luscious 

colours surprise the eyes as overripe richness blooms in fruity, saturated 

shades of berries, moss, amber and earth. 

	 Succulent greens blend with juicy brights to evoke the sights and 

sounds of festive tropical celebration, while touches of delicate pastels 

and earth-toned neutrals mix with brights for balance and contrast.

How To Wear the Trends
Energetic Brights:•	  Create harmony and balance by pairing exciting 

colours with delicate pastels or earth-toned neutrals. When shopping 

for bright colours, look for fabrics that are light and soft.

Pulsating Prints and Tropical Florals:•	  Create a tropical vibe with a 

captivating rhythm. For a more conservative look, wear playful prints 

under a jacket or find a pair of shoes or an accessory in a can’t-miss 

print to wear with a solid pant or skirt.

Comfort Fashion: •	 It’s inspired by an island state-of-mind. Jersey is 

weightless and sheer. Cotton and linen are soft and light. This season, 

it’s effortless to dress up a casual, flowing dress by simply changing 

your accessories and trading a flat shoe for one with a heel.

Inspired by Nature: •	 Wood, metal, feathers and fabric are crafted 

into more than just accessories: they’re transformed into works of 

art. Mixing textured pieces with bright fabrics adds dimension and 

interest, while adding solid wooden pieces to an eye-catching print 

keeps it from feeling frantic.

Designer Details: •	 Gorgeous detail – such as modern macramé on a 

blouse, curvy wood on a neckline, and a pulsating print gathered to 

create a fun dress silhouette – are some of the ways everyday items 

are made more special. This season it’s all in the details.

A Fresh Face
A glistening look is the key to a beautiful face that complements these 

fashion trends. The new limited-edition Mary Kay® Tropical Fruits 

Collection and regular-line mineral colour cosmetics can help you 

create the look! Temptingly on trend, each of these items makes the 

most of the dewy lusciousness of the season. 

Lips are luscious•	 : New limited-edition Mary Kay® Lip Nectar is 

infused with natural, skin-loving ingredients for an easy, effortless 

lip look. Regular-line Mary Kay® Creme Lipstick, Mary Kay® 

NouriShine® Lip Gloss and Mary Kay® Lip Liner in shades that 

mimic the hues of nature can be used to drench lips in juicy colour.

Cheeks are dewy•	 : Cheeks are the focal point of this season’s 

makeup trend. Transparent shades of limited-edition Mary Kay® 

Cheek Glaze give a natural glow. 

Gleaming highlights•	 : New limited-edition Mary Kay® Cream 

Highlighter can be applied to cheekbones, eye areas or anywhere 

else on the face to create a shimmering on-trend look. Mary Kay® 

Mineral Highlighting Powder can be applied to the same areas and 

helps skin catch the light. 

Create eyes that are subtle•	 : To keep cheeks and lips at the centre 

of attention this season, make-up artists recommend a soft plum 

shade, like Mary Kay® Mineral Eye Color in Dusty Lilac or Iris, or a 

soft combination of Honey Spice, Cinnabar and Moonstone.

Whatever your look of the season – be it casual, classic or carefree – 

take these trend tips and make them your own! Here’s to spring 2010 

filled with wonderfully wearable of-the-moment looks!

HOW TO

Use the Spring Trend Report
Women love to be “in the know” about fashion and beauty trends. Now 

you can help your customers feel like beauty insiders by offering the 

Spring/Summer 2010 Mary Kay® Fashion and Beauty Trend Report as a 

fun perk for your hostesses!

Consider contacting customers who loved the Fall 2009               •	
Mary Kay® Fashion and Beauty Trend Report – they’re probably 

eager for a trend update!

You can use the Spring/Summer 2010 Mary Kay•	 ® Fashion and 

Beauty Trend Report to pre-sell limited-edition colour items – let 

customers know that when they host a party with you, you can help 

them get this season’s hottest beauty looks!

Don’t forget – the •	 Spring Trends video is on marykay.ca, your        

Mary Kay® Personal Web Site and the Mary Kay YouTube 

Channel. You can send customers a link to that video to spread the 

word that Mary Kay can provide great, on-trend colour looks!

YOU TOLD US

What’s your forecast for spring trends?

Nancy Béland, Star Team Builder (Gatineau, QC)

"Pretty spring shoes in bright colours to wipe out the memories of the 

winter boots we were wearing not too long ago!"

Jennifer Levers, Independent Senior Sales Director 

(Port Moody, BC)

“Spring 2010 ushers in flirty florals, vintage lace, even denim on 

denim, which sets the Spanish brands ablaze... just in time for the 

Top Director Trip. Capes, thigh high boots and dresses with high slits 

are the forecast for the season's hottest looks!”

    www.marykay.ca     Spring 2010     Applause     49 



Mary takes a deep breath and shuts off her computer.

	A  short time later, Mary’s dreams came true when she 

received a call from her Independent National Sales Director 

Linda MacDonald informing her that she did in fact achieve 

her November goals. The call from Linda was followed up by 

two others: one from Ray Patrick, Mary Kay Cosmetics Ltd. 

President, and one from Lynda Rose, Vice President of Sales 

and Marketing.

	 “It was truly a red letter day. Everyone was calling to 

congratulate me,” says Mary.

	 But what really left Mary speechless was when Lynda told her 

that she was the #6 Independent Sales Director in the country.

	 “I immediately asked her if she was sure,” Mary remarks with 

a chuckle. “I still look back in awe.”

Excuses Don’t Exist
However, this dream-come-true story is quite different from 

any other. You see, Mary achieved these tremendous goals 

during a very difficult time – a time when obstacle after obstacle 

threatened her focus and her success.

	 Mary’s mother, who lives in Nigeria, suffered a stroke at the 

beginning of November. Mary wanted to be able to go home and 

take care of her mother, but it wasn’t as easy as hopping in the car 

and driving down the street. For weeks on end, Mary arranged 

opportunity begins with “o”

It’s November 30th, just a few 
minutes before the ordering 
deadline. Independent Senior 
Sales Director Mary Ogunyemi 
– affectionately known as Mary 
“O” – from St. John’s, NL, is 
anxiously sitting on the edge of 
her seat. 

Will her unit achieve $30,000 in wholesale 
production, clearing the path toward 
achieving Triple Star (all three Courts) at 
Seminar 2010? Will she earn her first-ever 
commission cheque of $10,000? Will her unit 
grace the stage at Leadership Conference 
2010 in San Diego?

for her mother’s release from the hospital and her after-care through the help 

of family and doctors until she could arrive to help in January.

	A s if dealing with this crisis wasn’t enough, Mary also fell ill with the H1N1 

virus, which took her off her feet for about a week.

	 All of these would be justified reasons for taking a step back from work, 

wouldn’t you say? Not for Mary. Instead, she thought about how our beloved 

Founder Mary Kay Ash “forged ahead with her plans for the amazing company 

we have today, despite losing her husband Mel.”

	 Mary knew that her unit was depending on her to lead them, no matter 

what was going on in her personal life. “I had to lead them to see the bigger 

picture and to help each of them achieve their own goals. They deserved to 

be in the spotlight for being such an outstanding unit and I wasn’t going to let 

a single obstacle get in the way,” says Mary.

	 Can you believe she didn’t tell her unit of her mother’s illness until the end 

of November because she didn’t want to distract them? Now that’s a true 

leader.

	 “I just told them that we were going to hit $30,000 in production – that I’d 

crunch all the numbers, strategize and come up with a plan. I would only tell 

them what they needed to know to get there!” recalls Mary. “I knew I had to 

keep motivating my unit members to sell and to believe in our goal. This was 

history in the making.”

Thinking Bigger Than Ever Before
Before November 2009, Mary’s unit’s highest wholesale production was 

by Marijana Klapcic

LIVE | i story
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$23,500. They had achieved Double Star and the Circle of Achievement at Seminar 2009, but 

Mary felt it was time to “go big or go home.” 

	 “I had a bigger unit and I knew we could push the envelope and go all the way.”

	 In fact, it was Mary’s daughter Fola who pushed her to dream bigger.

	 “As a reward for earning some very prestigious awards and scholarships, I took Fola to 

Toronto for 12 days during Seminar 2009,” shares Mary.

	 During Awards Night, Fola saw all the women on stage receiving rewards and recognition 

for achieving Triple Star.

	 She turned to Mary and said, “You’ve done everything else up until this point. You can 

achieve Triple Star as well.”

	 Mary wasn’t so sure. To which her daughter replied, “You always say to ‘think big’,                    

so do it!” 

	 Mary turned to her daughter and said, “Hey who do you think you are? My National?”

	 But it worked. Mary’s husband Yomi and two sons, Mayowa and Bolu, joined forces with 

Fola and encouraged her every step of the way. “They just keep emphasizing that I can do it,” 

says Mary.

Unwavering Unit Strength
	 However, Mary is quick to credit her incredible unit for helping to reach the highest pinnacle 

of her Mary Kay business.

	 “The women in my unit are amazing. Five of them are tracking the Court of Sales and 

the Court of Sharing, we’re on track to earn the 

use of a Cadillac by Seminar 2010 and achieve 

Triple Star. I’m bursting with pride and I can’t wait 

to stand and applaud them one at a time as they 

cross the Seminar stage on Awards Night,” shares 

Mary.

Dream Turns To Reality
As for Mary’s $10,014 November commission 

cheque, it’s been a dream in the making for seven 

years – literally. 

	 “During a Seminar class, the teacher asked all 

of us to write out our dream cheque and I did: for 

$10,000. I’ve carried that dream cheque in my 

purse ever since,” says Mary, even switching it 

from purse to purse. “I knew the real cheque was 

coming and I kept it with me to stay focused,” she 

continues.

	 But more than the cheque – more than the 

recognition – Mary is thrilled to be able to go 

home to Nigeria to be with her ailing mother.

	 “I can go with no regrets, no guilt and focus on 

her 100 per cent,” Mary says happily. “All thanks 

to Mary Kay. What other job would allow me to 

take a month off?”

	 “I’m where I am today because of everything my 

mother taught me. She raised all of her children to 

do what needs to be done in order to achieve our 

dreams and goals. No excuses.”

	 Whatever lies ahead for Mary, one thing’s 

for sure. There won’t be an obstacle that can 

stand in her way. For in Mary’s eyes, obstacle 

= opportunity. And at Mary Kay opportunity = 

limitless success.

Top row (l. to r.): Mary arrives at the Seminar 2009 Royalty 

Reception with daughter Fola; members of the “Magic Makers” 

unit join Mary at a Monday night meeting in St. John’s, NL; 

husband Yomi, daughter Fola, sons Mayowa and Bolu and Mary. 

Second row (l. to r.): Mary with her Independent National Sales 

Director Linda MacDonald at Seminar 2004; and receiving well-

deserved rewards on stage at Seminar 2009.

“What other job would allow me
to take a month off?”
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Join the Mary Kay Ash Charitable Foundation and

Making Your Gift Count Even More. 
To maximize the benefits of your contribution,  

Mary Kay Cosmetics Ltd. provides generous 

administrative support for the Mary Kay Ash Charitable 

Foundation. As a result, more than 97 percent of your 

donation dollars goes to support Foundation causes, 

while less than 3 percent goes to administrative 

expenses.

To learn more about the work of the Mary Kay Ash 
Charitable Foundation and how you can  
team up for women, call me, your Mary Kay 
Independent Beauty Consultant.

Mary Kay Ash believed in  
the power of women —
especially when they worked 

together to help others.  

Today, the Mary Kay Ash 

Charitable Foundation  

carries on this legacy with  

Team Up for Women!
From March 1st to May 12th, 

Mary Kay Independent  

Beauty Consultants, like me,  

are reaching out to women  

everywhere in the seventh annual 

Team Up for Women! fundraiser. 

Please join us in the fight against 

domestic violence and helping 

women undergoing cancer  

treatment by supporting the  

Mary Kay Ash Charitable 

Foundation with your donation. 

Together, we can make  

a difference.

Your gift to the Mary Kay Ash Charitable  
Foundation helps support:
• Look Good Feel Better®, a program dedicated to   

 women undergoing cancer treatment.

• Programs committed to ending domestic violence.

©2010 Mary Kay Cosmetics Ltd.     Printed in Canada



up next
SUMMER

2010
Here’s what’s heating up
our next issue:

BEAUTY BUZZ
Get set for sensational summer sales 

with hot products and sizzling new 

shades.

The Race To Superstardom
Find last-minute inspiration to help you

be your best at Seminar 2010.

+more profiles

more tips 
and your suggestions for a hot summer selling season

UP NEXT | summer 2010
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